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This unit is a double weighted unit – so the grades are worth twice as much as 
for Unit 14 and one and a half times as much as for Units 1 and 4.  It is marked 
out of 72 marks. The unit sets a task and invites you to plan a response using 
one of five different media – a promotional video, a website, an audio podcast, 

For the avoidance of doubt, you are all 
going to focus on the promotional video.  

The work you have to do has to be completed in six hours of exam condi-
tion controlled assessment, and  is as follows:-  

Activity 1 – The Rationale (1 hour approximately) (16 marks / 72) 

Write a rationale of your ideas in response to the commission you have chosen.  Your rationale will be 
assessed on: 

 the consideration of the commission 
 interpretation of the commission 

Activity 2 – The Pitch (1 hour approximately) (16 marks / 72) 

Write a pitch of your idea  which is no more than 350 words.  Your pitch will be assessed on: 

 your idea and solution in relation to the stimulus material 
 refinement and succinct communication of the pitch 
 your understanding of the potential of the commission 
 practicality of your solution. 
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Activity 3 – The proposal (2 hours approximately) (20 marks / 72) 

Write a proposal for your idea. Your proposal will be assessed on: 

 your understanding of technical media production processes 
 use of the medium and targeting of audience 
 communication of a plausible idea 
 consideration of logistical implications. 

Activity 4 – The Treatment (2 hours approximately) (20 marks /72) 

Produce a treatment for your chosen commission. Your treatment can be up to six A4 pages. 

Your treatment only has to cover an appropriate sample or taster of the product. 

You must select pre-production materials from the table below that are relevant to the medium of your 
commission. 

You must include one or more of these in your treatment and include justification of ideas. 

 Storyboard 
 Visuals 
 Mocks Ups 
 Layout 
 Interface or Menus 
 
 
Your treatment will be assessed on: 

 your understanding of media production processes 
 use of the medium in targeting the audience 
 communication of style 
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