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Features of the four market structures

A rmarket is a place where buyars and sallers can meet to faclitates th & exchangs or transaction
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Physical Markets - Physical market i a set up where buyers can physically meet the sallers and purchase the desired menchan dise
fraam them in exchange of money.

Man Physical Markets Virtual rmarkets - in such markets, buyers purchase goods and services through intemet. In such 2 market
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The Carnpatition and Markets Autharity {CMA] i a non-ministenial gowemment department in the United Kingdom, respansible for
strengthening business competition and preventing and reducing anti-oompetitive activities.
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Free trade is a trade policy that does not restrict imports
o exparts; it can also be understood as the fres markst
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a Market Equilibrium and Disequilibriun
MARKET FORCES
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International Trade
Trading blacs are uzually groups of countries in specific regions

that manage and promote trade activities. Trading blocs lead to
trade liber alisation {the fresing of trade from prot ectionist
mexsures | and trade creation between members, since they are
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Import Quotas and Tariffs

® Many countries use import quotas and
tariffs to keep the domestic price of a
product above world levels
Jlmport quotas: Limit on the quantity of a
good that can be imported
JTarll: Tax onan imported good
® This allows domestic producers to enjoy
higher profits
® Cosls to consumers is high
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evaluate factors to be considered by a business when
trading internationally including language, culture and
customs, logistics, curnency and buying habits
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Problems/Challenges of EU

* Loss of bonefits- The benefits of free trade between cowntries

POLITIC ,

 ECONOMIC '}""ﬁ

o different Blocs i lost

« Distortion of trade-Tradiag blocs are Miely 1o dunert world
trade. and reduce the benefcial effects of specialization and the
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= Inefticiencies and trade diversion- inefficient producers
Wiin the bloc s be protected from mote efficient ones cutside

the tloc
- U ) due 10 proleng
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* More b y less & ¥+ EU has created extra

Lapers of bureawcracy whilit taking away decivon making process
further feom local communitien.

Benefits of EU

« European harmony- furope has managed to heal the diviiions

which were 50 painfully exposed in the Workd War -8 EU was
awarded the Nobel Peace Prize in 2012 for helping 1 promote peace
and international co-operation

Free trade within the bloc- free wrade and removal of son.
tar# barriers have helped reduce costs and prices for consemerns,
Market access and trade creathon- Caser scens %o each
others markets & high cost domestic producers 10 be replaced by
lower COSL, and move efficent impons.

Flexible ECOnomy- Free movement of labour and capital have
helped create » moce Bexible economy & the mmigration of workers
helped 10 A8 BYow market shortages.

Protection- firms iside the bloc are protected from chesper
imports from cutiide, wch 35 chesp Imports from Ching and
Vietnam.

TECHNO LEGAL ENVIRONMENTAL
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Emearging Markst: A dewvelopingeconomy experiencing faster economic growth than dewel-
oped economies but with lessdeveloped infrastructure. BRAZIL, RUSSIA, INDIA, CHINA

Benefits of being
environmentally and

Drawbacks of being
environmentally and

ethically aware ethically aware

Cost of increased

Gross Domestic Product (GDP) is the monetary value, in [ Direct and Indirect Taxation
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* Direct taxation is levied on income, wealth and profit
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Do customers care?

Part of organisational

ners culture
) r * Dxamples of indicect taxes include excise duties on
all pnvate expendllures. govemment fuel, cigarettes and alcohol and Vakue Added Tax
spendmg, investments, and exports but excludes imports (VAT) on maey different goods and services S Y oTMoRe. s ec
that take place within a designated country * Producers may be able 10 pass on an indirect tax - oo . . C
depending on price elasticty of demand and supply < \ ' ' . .
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Key Economic Indicators: * Monetary policy involves the use of interest LAy { » i » * Desire * Government
rates and other monetary measures to : Mrete | cCommmcomoten | *Ahorthe canges e
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- inflation - Influence the external value of the currency S IR and maintenance ot T | H McKinsey 7S Framework
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* The main objective of monetary policy is price of people = Securityrisk
:ggsllny and the main policy weapon is interest . O abaveges | by gt
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Typical shape of the business cycle
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